THE TIME IS RIGHT FOR WOOL
Wool has been a part of human life for more than 12,000 years. Originally used to protect the body from heat and freezing temperatures, wool grew to play an important role in products we count on daily – everything from sweaters, coats, suits, and blankets to tennis balls, pool tables, upholstery, carpets and rugs.

Wool reigned in carpets and rugs until the onslaught of man-made fibers hit the scene in the 1950’s. The invention of tufted technology, coupled with the lower cost of polyester, nylon, rayon, acrylic and polypropylene quickly caused synthetic fibers to dominate the industry. People still loved wool, but reserved it for woven constructions and higher-end carpets and rugs. 

Wool is still a niche fiber, but it is finding new fans among new customers who are discovering the many benefits of this amazing natural fiber.
There’s a new curiosity for wool, which is fueled by several factors. One is price. Over the past five years, the delta between wool and synthetic prices has shrunk. Petroleum, which is the base ingredient of synthetic fibers, has a volatile price history, peaking at $147 dollars a barrel in the past year and bouncing up and down since. As a result, synthetic manufacturers have raised prices multiple times to compensate for the cost of this precious, nonrenewable resource. Wool prices, on the other hand, have remained relatively stable, and therefore, have become more competitive. For the first time, higher-end nylons and entry-level wools are crossing over in price, making it easier to introduce wool to consumers.  
Salespersons selling wool typically experience higher value sales, higher commissions, higher margins, higher profits, satisfied customers and repeat business. Once a customer buys wool, they tend to keep buying wool. Although the original attraction may be the beauty, luster and rich colorations wool is able to achieve, once it is in their home, they realize that wool has many additional advantages. 

Wool immediately starts giving back to its owners by improving air quality, balancing humidity and preventing fires. It’s also exceptionally easy care since it is naturally soil resistant and bounces back when crushed by furniture or heavy foot traffic. 
In this current economic climate, and in particular, the slow housing market, consumers are shying away from maintaining a salable property. They are staying put and creating a home. As such, they want to invest in products of value and quality that add comfort and personal character to their living space. The beauty, longevity, easy maintenance, safety and health benefits of wool make it the perfect choice for today’s lifestyle conscious consumers.

Wool also addresses the growing concern people have for the world around them. The up and coming generation is especially sensitive to the well-being of our planet and is voicing that concern through the products they buy. These consumers are taking notice of wool’s self-replenishing, sustainable and biodegradable benefits. 
The time is right for wool. Our partners are responding to this opportunity with new styles and product offerings. At the same time, we are working to support their initiatives with new programs, point-of-sale items and training tools that will be introduced at Surfaces. Stay tuned…there is a lot of excitement ahead.

