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REINTRODUING A LUXURY FIBER TO A CHANGING WORLD
There are changes going on in the world of wool! Exciting changes….which stem from the purchase of Wools of New Zealand by Wool Partners International. Since our purchase in January 2009, we’ve become more than a marketing organization. Our efforts have been enhanced with unique capability and infrastructure within the wool industry – a genuine farm to floor integrated supply chain.  
       Today’s discerning customers are looking for more than superior quality. Increasingly, they are seeking authentic products imbued with properties of naturalness, integrity and sustainability. This changing business landscape has fueled the launch of Laneve – a co-brand to the Wools of New Zealand mark, which attests to the attributes associated with the wool itself and its pathway to market. Laneve relates exclusively to traceable fiber sourced through Wools of New Zealand’s fully-integrated value chain. 

       This means that a carpet carrying the Wools of New Zealand and Laneve brands will carry a code that, when entered into our new website, will reveal the farm or farms where the wool originated. Images and information on the farms will be available so the consumer can link her purchase with the farm where the wool was grown and the sheep are cared for.    

      Wools of New Zealand is launching Laneve in partnership manufacturers and importers committed to sustainable excellence and the traceability of Laneve brand wool from farm through to the finished product.  Carpets and rugs offered by these partners, and co-branded with the Wools of New Zealand and Laneve brands, provide farm-to-floor accreditation that encompasses farming practices, animal welfare, sustainability, traceability and environmental standards, along with the quality and performance of the finished product. 

      In addition to enhancing the value chain, Wools of New Zealand is investing in innovative ways to drive demand for branded products. New training tools, point-of-sales materials, retailer programs and targeted sales promotions will be launched at Surfaces. In addition, Wools of New Zealand is committed to providing product development and technical support, color trends, international networking opportunities and better ways of communicating the wool story to key influencers and end consumers.

        The world is getting “greener” and Wools of New Zealand is getting better. We are                                                                                                                                                                            putting a lot of effort into building a new platform to secure the sustainable future of New Zealand wool. We value the partnerships we have with farmers, scourers, exporters, spinners, dyers, manufacturers, importers and retailers and are confident that, together, we can make a lasting difference. 
